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Job Description

	Job Title
	Head of Individual Giving, Legacy and Supporter Experience

	Department
	Fundraising, Marketing and Communications

	Hours
	30 to 37.5 hours per week

	Responsible to
	Director of Income Generation

	Responsible for
	IG Manager, Supporter care and admin manager, External agencies/consultants 


About Us

Since 1980, Prospect Hospice has provided dedicated end-of-life care service for people living in Swindon, Marlborough and northeast Wiltshire. We bring care, comfort and confidence, around the clock, every day of the year.

Our aim is to provide excellent, personalised and compassionate care for everyone in our community who is affected by a life-limiting illness. We work in close partnership with other organisations – specifically with local health and social care professionals – as well as local people. Working within our community allows us to lead, provide and influence care so that anyone affected by a life-limiting illness has access to the best possible support when and wherever they need it. 
Our Vision, Mission, Strategic Priorities and Values

Our vision is a community where death is no longer a taboo and everyone lives and dies well. 
Our mission is that we will work with and through others using our skills and expertise so that people have choice and support at the end of their life. 

In order to make these a reality we have developed four strategic priorities which give direction to all that we do. Our values, guiding the work of the hospice focus on six areas. These apply to all who work on behalf of Prospect Hospice, including trustees.
	· Secure the continuity of Prospect Hospice charity for our community for generations to come

· Take pride in being a great place to work and thrive

· Deliver bespoke specialist care that supports dignity and choice

· Use our expertise to educate and influence the delivery of excellence in end-of-life care


Our Team

It’s an exciting time to join the fundraising, marketing and communications team at Prospect Hospice, with a new 5-year strategy on the horizon and additional investment agreed by the board for income generation. After our most successful year ever across individual giving we will be ramping up activity and predicting significant growth across cash, lottery, raffles, regular giving, legacy and in memory giving. 

Main Purpose & Scope
The Head of Individual Giving, Legacy and Supporter Experience role is a senior strategic role in the fundraising, marketing and communications team. This role is crucial in driving income through the acquisition, retention and development of individual supporters, through integrated multi-channel cash appeals, raffles, lottery, committed giving, legacy, and in-memory giving. This role will also be responsible for ensuring a best-in-class supporter experience, fostering long-term relationships, maximizing donor engagement across multiple products and increasing life-time value of current and new supporters.  
Key Accountabilities and areas of responsibility
Income Generation
· Develop and implement strategies to achieve income targets across cash, raffle, lottery, committed giving, legacy, and in-memory giving.

· Oversee and drive a portfolio of multi-channel, integrated campaigns, appeals, and experiences that maximize long-term, sustainable income and life-time value. 

· Work with the Director of Income Generation to develop and launch a comprehensive acquisition and engagement strategy for committed giving. Leading on the development of activities to engage, activate, develop and retain supporters, and increase sustainable income for the hospice. 

· Monitor and analyse campaign performance, making data-driven decisions to optimize results. Provide regular reporting for the executive team and board of trustees.

· Work closely with the Head of Relationship Fundraising, and the marketing and communications team, to maximise second action rate, multi-product engagement and cross-sell opportunities to increase supporter life-time value. 

· Identify and explore new opportunities for income growth. 
Supporter Experience
· Ensure a best-in-class, audience first and insight led supporter experience, maintaining high standards of communication and engagement across all stages of the supporter lifecycle. 

· Develop and implement supporter journey plans to enhance donor retention and loyalty including welcome programmes and timely thanking. 

· Develop strategies for data management and organisation. Oversee the management of supporter data, ensuring compliance with data protection regulations.

· Work closely with the supporter care and admin lead, IG and Legacy Manager and Digital Experience Manager to maximise opt ins across the database and adapt and spearhead our approach to contactability as , and our own strategy, evolves and changes. 
Legacy and In-Memory Giving
· Lead the development and implementation of insight driven legacy and in-memory giving strategies, propositions, products and programmes to maximise income and engagement. 

· Build a pipeline of legacy enquirers, considerers and pledgers - work with the Individual Giving and Legacy Manager to develop a programme of engagement to retain and develop the pipeline. 

· Work with the marketing and communications team as well as colleagues across the rest of the organisation, to develop targeted legacy marketing campaigns and promote legacy giving at Prospect Hospice, to build, maintain and develop the legacy pipeline. 

· Lead on the strategy and planning for the Hospice UK Legacy campaign - planning, promotion, measurement and decision making for future involvement 

· Work with the finance team and relevant 3rd party organisations, to effectively and accurately forecast and manage legacy income 
· Ensure that the legacy strategy and operational plans are implemented across the charity and integrated across all supporter audiences.
· Engage staff and volunteers across the organisation in legacy giving. 
Reporting and Analysis
· Prepare regular reports on income performance, supporter engagement, and campaign outcomes for the Director of Income Generation and the board of trustees 

· Attend committee and board meetings as and when required to report on progress and growth in line with the 5-year strategy 

· Provide insights and recommendations to senior management based on data analysis.

Strategy, budgets and Planning
· Develop the overall strategy and operational plans including for individual Giving, supporter care, In Memory, and Legacies.

· Deliver against agreed KPIs, ensuring that strategies and activities directly support the broader objectives of Fundraising, Engagement, and the organisation, laddering up to the wider income generation strategy. 

· Create, regularly reforecast (monthly) and own annual income and expenditure budgets for Individual Giving, Supporter care, In Memory, and Legacy fundraising within agreed ROIs. Flag and mitigate variances. 

· Identify opportunities to grow the programme. Develop insight-led propositions and products that inspire action and maximise income.

Leadership and Management
· Lead, motivate, support and develop the Individual Giving Manager and the Supporter Care and Operations Lead.

· Provide strategic direction, support, and development opportunities to the wider team.

· Foster a collaborative and high-performing team culture.

· Play an active role on the hospice leadership team contributing both in and outside your area of expertise 
Collaboration and Stakeholder Management
· Work closely with other fundraising and marketing colleagues to ensure a coordinated and integrated approach to donor acquisition, retention and engagement.

· Collaborate with internal teams and external partners, agencies, and suppliers to deliver high-quality campaigns and appeals 

· Work with colleagues across service delivery, as well as the Content Manager, to ensure a bank of appropriate stories and content is available for appeals and campaigns. 

· Represent Prospect Hospice at external events and networking opportunities as needed. 

Innovation:

· Lead on the development of new products, propositions and creative approaches to engage current and new audiences with the hospice. 
Key Contacts
· Directors /Heads of corporate functions and senior managers across the organisation

· Stakeholders / Partners
· Supporters / Donors
· Suppliers / agencies and other bodies, commercial and non-commercial, relevant to the role and purpose of the post.

Equality, Diversity and Inclusion
We are committed to creating a truly equal and inclusive workplace, and we value diversity of thought, ability and individuality. Ours is a learning culture. We know that we can only retain our position at the forefront of excellence in end-of-life care by learning, reflecting and innovating, and we expect all our people to pursue continuous professional development. 

This applies to both service delivery and to our own people practices. You will be willing and able to demonstrate commitment to our equality, diversity and inclusion policy and practices at all times.

Safeguarding

It is the responsibility of the post holder to ensure they have up-to-date knowledge of and follow the legislation and guidance relating to Safeguarding Adults and Children as stated in the Prospect Hospice’s Safeguarding operational Policies. All staff should be aware of their safeguarding responsibilities as employees of Prospect Hospice and will be expected to attend mandatory safeguarding training as required to inform safe working practice.

Health and Safety

Under the provisions of the Health and Safety at Work Act 1974, it is the duty of every employee to: 
· To take reasonable care of themselves and others at work

· To co-operate with the Prospect as far as is necessary to enable them to carry out their legal duty

· Not to intentionally or recklessly interfere with anything provided, including personal protective equipment, for health and safety or welfare at work.

Infection Prevention and Control

All staff are expected to comply with infection prevention and control policies and for protecting themselves and others against infection risks and ensuring a clean safe environment is maintained. Whether you are in a clinical or non-clinical role you are expected to comply with current infection control policies and procedures and to report any concerns or issues to your line manager. All staff undertaking patient care activities must attend infection control training and updates as required by the hospice. 
Person Specification
	Criteria Category
	Requirements
	Essential (E)

DesirableE (D)

	Education and Qualifications


	GCSE maths and English A-C
	E

	
	Fundraising/marketing qualifications
	D


	Criteria Category
	Requirements
	Essential (E)

Desirable (D)

	Experience and Knowledge 
	Proven experience in a senior fundraising role, with a focus on individual giving, supporter experience and/or legacy programmes
	E

	
	Proven experience in leading and effectively managing and resourcing a busy high performing team, providing direction and motivation and enabling success 
	E

	
	Substantial experience across acquisition and/or retention and development of individual supporters, with examples of successful campaigns and activities delivered across multiple products and channels 
	E

	
	Considerable experience of budget setting, financial modelling, reporting on income and expenditure and reforecasting – must have experience of managing complex income and expenditure budgets made up of multiple products and campaigns
	E

	
	Proven experience in developing new income generation opportunities, programmes, products /or propositions 
	D

	
	Experience in public speaking and ability to present and gain buy in for complex ideas, results and recommendations  
	D

	
	Proven track record of delivering income growth and establishing new programs of activity 
	E

	
	Experience in developing and implementing fundraising strategy and strategic plans and translating them into operational plans with clearly defined KPIs and managed risk
	E

	
	Experience of effectively managing relationships at a senior level and with external stakeholders and agencies 
	D

	
	Knowledge of fundraising regulations and best practices

	E


	Criteria Category
	Requirements
	Essential (E)

Desirable (D)

	Skills
	Ability to analyse data, supporter insight and supporter behaviour, and make strategic decisions based on data and insight
	E

	
	Excellent communication and interpersonal skills

	E


	Criteria Category
	Requirements
	Essential (E)

Desirable (D)

	Personal Qualities
	Commitment to and ability to demonstrate Prospect Hospice values and behaviours at all times
	E

	
	Have a track record of working inclusively and a genuine appreciation of the value of diversity
	E

	
	Able to maintain the highest professional standards at all times, and act as a true ambassador for the Hospice and encourage others to do the same
	E

	
	To be authentic, open honest and transparent
Passionate about the hospice’s mission and values.
	E



Scope of Job Description
This job description is a guide to the work you will be required to undertake. It is not an exhaustive list of the duties but gives a general indication of work undertaken which may vary in detail in the light of changing demands and priorities. Substantive changes will be carried out in consultation with the post holder.

This job description does not form part of your Contract of Employment
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